MEDIA RELEASE

	FOR IMMEDIATE RELEASE
	January 7, 2009


New legislation that prohibits visibility of tobacco products now in effect in New Brunswick
Fredericton, NB, January 7, 2009 – Re: Tobacco Sales Act and Point-of-Sale Promotion
As a health charity dedicated to promoting respiratory health, the New Brunswick Lung Association would like to commend Minister Murphy and the New Brunswick government for recent amendments made to the Tobacco Sales Act banning point of sale promotion of tobacco products. The New Brunswick Lung Association has been actively lobbying for this amendment for years and sees this as an important step towards reducing smoking rates and preventing  tobacco related deaths in both children and adults in New Brunswick.
According to Kenneth H. Maybee, President and CEO of the New Brunswick Lung Association, smoking kills approximately 37,000 Canadians a year and hundreds of thousands of individuals struggle with smoking-related diseases. Tobacco is the leading cause of preventable death.  Health care costs are significant for treating smoking-related illnesses such as chronic obstructive pulmonary disease (COPD), heart disease, and cancer.  In 2002, Genuine Progress Index (GPI) for Atlantic Canada stated: “Previous Health Canada and GPI Atlantic estimates indicate that active smoking kills between 1,000 and 1,300 New Brunswickers every year and costs the New Brunswick health care system $120 million in direct health care costs and the same in indirect costs.”
  

Point-of-sale promotion includes the large displays of tobacco products – commonly called power walls – as well as generic indoor and outdoor price signs for cigarettes and other tobacco products. “Youth are especially vulnerable to the promotional methods of the tobacco industry” says Mr. Maybee.  Large, colorful power walls are placed at eye-level behind the check-out area.  The display of tobacco products next to candy bars, gum, and newspapers normalizes tobacco.  Mr. Maybee states that “studies have shown that if youth perceive that smoking is more or less widely tolerated, they are more likely to begin smoking.“ 
Research conducted in the 1990s showed that retail advertising of tobacco products can increase sales between 12 and 28 per cent.
  Tobacco companies pay significant sums to 
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the retailer in order to secure the most lucrative location for advertising – the wall behind the register.  This location takes advantage of a captive audience who cannot help but notice the rows of tobacco products and myriad price signs.  Those who are attempting to quit smoking are faced with the temptation of familiar tobacco packaging at every visit to a convenience store or gas bar.
Eight of Canada’s thirteen provinces and territories have now enacted or amended legislation that prohibits point-of-sale promotion of tobacco or tobacco-related products.   Saskatchewan was the first jurisdiction to do so in 2002 and this legislation has withstood legal challenges by the tobacco industry.  

“Denormalization of tobacco is the key to further reducing smoking rates in our province” says Julie McKeen, Director of Health Initiatives for the New Brunswick Lung Association.  Youth seize on the contradiction that they are told smoking is a health hazard, yet cigarettes and other tobacco products are readily available in locations they frequent regularly.  Young people may justify beginning to smoke because they perceive that the majority of the population smokes based on the abundance of tobacco products in plain view.  

According to Ms. McKeen stronger legislation against all forms of tobacco promotion will weaken the tobacco industry’s ability to recruit the 123 “replacement smokers” needed to fill the shoes of those who die each day in Canada because of smoking-related illness.   

Remember, 

“When you can’t breathe, nothing else matters.”
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For more information or to schedule an interview with a local spokesperson, please contact:
Julie McKeen

Director of Health Initiatives, New Brunswick Lung Association

Office: 506-455-8961 ext.107
Cell: 506-442-1260

julie.mckeen@nb.lung.ca
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